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As the world becomes increasingly global, travel is evolving into an even more 
important part of business strategy, whether that is because it helps build new 
relationships in different parts of the world, maintains existing relationships or 
enables firms to expand into new countries. On top of that, more people 
(especially younger generations) consider travel to be an essential benefit when 
looking for new roles. As communications improve and it gets easier to stay in 
touch with loved ones while abroad, many are also revelling in the opportunity to 
move to different cities and countries long-term for work, establishing a “home 
away from home” for themselves in new places. 

I’ve been in this position myself (and still am, splitting my time between my 
hometown of Cologne and Barcelona) and it brings a whole wealth of benefits: 
new life and business experiences, and - of course - a lot of excitement. 
However, for many, this experience can be ruined by staying in inappropriate 
accommodation. I can speak from personal experience - having lived in the US, 
China, and Spain during extended business trips, and being cooped up in tiny, 
cramped, and often uninspiring hotel rooms for weeks on end, without your own 
kitchen to make a home cooked meal or other amenities that make you feel at 
home. The fact is, that standard of living just isn’t acceptable to be the default 
for business travel anymore. 

We founded Homelike to connect travel managers and business travellers at 
organisations with landlords, professional apartment suppliers, and real estate 
professionals who want to rent out furnished apartments and homes longer 
term (for over a month). Up until now these audiences have been disconnected, 
mainly because much of the real-estate industry, and many corporate 
organisations, are yet to go through a digital transformation that addresses this. 
With Homelike, people booking long-term business accommodation can now do 
so on a platform that gives them a sleek, and truly modern digital experience. We 
help travellers find the accommodation that suits them best, whether they have 
their kids with them and need to be near a school, have a dog they’re inseparable 
from or they are a fitness junkie that needs to be near a park or gym.   

This is the first large-scale piece of research we’ve developed at Homelike and it 
is crammed full of insight (some surprising, some confirming what we thought 
already) that will be fascinating and helpful to you, whether you are a travel 
manager, business traveller, real-estate professional or if you’re just fascinated 
in this evolving industry. Enjoy! 

- Dustin Figge, CEO and co-founder of Homelike

Foreword
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Business travel is a massive industry. It was worth $1.3 trillion in 2017 and is 

predicted to grow by 4.1% to $1.7 trillion in 2023. Furthermore, the sector that 

Homelike operates in - long-term business travel accommodation - is worth 

$160bn globally and growing. What this means is that business travel is an 

important sector to have an understanding of as it contributes a large sum to 

the entire world’s economy and, on a micro scale, has a positive effect on the 

local areas that travellers visit.  

To gain a better understanding of what this industry looks like today in 

Europe, we have surveyed 2,000 business travellers from the UK, Germany, 

France and Spain about their business travel habits and how socio-economic 

trends are affecting their organisations’ business travel.

Introduction:  
why read this report?

The objectives of this report are to: 

1. Give readers an understanding of what European business 

travel looks like in 2019 

2. Highlight the value that business travel (particularly long-term 

business travel) brings to the local economies that business 

travellers visit 

3. Explore the effects of recent relevant socio-economic shifts in 

Europe on business travel, namely: Brexit, economic volatility 

and a clampdown on tourism in some countries

https://buyingbusinesstravel.com/news/1929589-business-travel-market-set-reach-17-trillion-2023/
https://buyingbusinesstravel.com/news/1929589-business-travel-market-set-reach-17-trillion-2023/
https://buyingbusinesstravel.com/news/1929589-business-travel-market-set-reach-17-trillion-2023/
https://buyingbusinesstravel.com/news/1929589-business-travel-market-set-reach-17-trillion-2023/
https://buyingbusinesstravel.com/news/1929589-business-travel-market-set-reach-17-trillion-2023/
https://buyingbusinesstravel.com/news/1929589-business-travel-market-set-reach-17-trillion-2023/
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Key Findings:  
Short on time? Here’s what 
you need to know

The average business traveller is a 36 to 40 year old man who lives in 
their country’s capital city (unless if they are German, where they are 
more likely to hail from West or South Germany).

1

Brits most likely to be long-term travellers, and also are most likely 
to have stayed abroad for over 6 months or to travel for over a month 
twice a year. The average European business trip is a short 2 to 6 
days.

2

Europeans would rather stay in one location long-term for business 
over travelling back-and-forth frequently. This is mainly because 
they find long-term travel less stressful, are more productive when 
staying long-term and like to make other countries “a home” when 
travelling for business. French men are the only demographic that 
prefer frequent travel.

4

Per person, French business travellers contribute the most to local 
economies when travelling abroad, spending €628.26 a week - 
€128.52 more than the average of €499.74. We have estimated that 
the yearly spend of people from the countries we surveyed when 
travelling for business is €102.4billion.

5

Uncertainty reigns in Europe as most business travellers aren’t sure 
how Brexit will affect their business or aren’t feeling an affect yet. All 
respondents are travelling more outside of Europe, although some 
British, French and Spanish firms have stopped business travel 
altogether since Brexit was announced.

6

A third of UK business travellers believe they are travelling less 
because of the volatile pound.

7

Click to tweet

Over a third (35.5%) of business travellers would now rather stay in a 
furnished apartment than a hotel when travelling over a month for 
business. Spanish business travellers are the biggest lovers of the 
furnished apartment, with almost half preferring an apartment to a 
hotel.

3

Click to tweet

Short-term letting in France has both negative and positive effects 
on French communities: a third believe it has upped rent making it 
difficult for locals to continue to live in certain areas but others say 
that it has injected money into local economies.

8

Germans see massive value in encouraging more business travel to 
their country and see it as one way to help boost the faltering 
economy in the country. Respondents particularly see value in 
developing new trade relationships, especially with Chinese 
businesses.

9

The majority of Spanish business travellers wouldn’t end the tourist 
tax, which is in place in certain parts of the country, because of the 
troubling effects of mass tourism. However 2 in 10 believe that it 
stops businesses from visiting Spain.

10

IiiiiiiiiiiiiiiIiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii
iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiii
iiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiIii
iiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiii
IiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiIiiiiiiii

IiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiii
iiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiIiiiiiiiiiIiiiiiii
iiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiI
iiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiIiiiiiiiiiIiiiiiiiiiiiiiiI
iiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiii
iiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiIiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiii

http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2me4yaK
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
http://bit.ly/2mn6rCl
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We surveyed 2000 European business travellers in order to get an in-depth 

understanding of who the average traveller is, what they like and dislike about 

business travel, how they interact with the places they travel to and how their 

travel is impacted by socio-political themes in their regions. 

The visuals below give you a representation of our respondents. We can infer that 

the average business traveller is 36 to 40 years old (the so-called Xennial 

generation that harbours both Gen X cynicism and Millennial optimism) and more 

likely to be a man. In each European country, business travellers are also more 

likely to live in their country’s capital city (so, London, Madrid, Paris) unless they 

are German. German business travellers are more likely to live in the West or South 

of the country and likely hail from the likes of Cologne, Frankfurt and Munich.

Section 1:  
Who is the average European 
business traveller?

United Kingdom

55+
13%

51-54
9% 46-50

13%

41-45
17%

36-40
19%

31-35
17%

18-30
12%

France

55+
18%

51-54
8%

46-50
15%

41-45
14%

36-40
17%

31-35
16%

18-30
12%

Germany

55+
17%

51-54
12%

46-50
12%

41-45
17%

36-40
18%

31-35
15%

18-30
9%

Spain

55+
9%

51-54
9% 46-50

16%

41-45
21%

36-40
17%

31-35
18%

18-30
9%

How old is the average European 
business traveller?

Europe

55+
13%

51-54
9% 46-50

13%

41-45
17%

36-40
19%

31-35
17%

18-30
12%
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United Kingdom

Female
46%

Male
54%

France

Female
31% Male

69%

Germany

Female
25%

Male
75%

Spain

Female
32% Male

68%

Are European business travellers 
more likely to be women or men?

Europe

Female
34%

Male
66%
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We want to conclude this section with a more general note on business travel. 

While the data shows that certain demographics are more likely to travel than 

others, the ongoing globalisation of the business world means that all 

businesspeople are travelling more than they did a decade ago. In fact, American 

Express Global Business Travel (GBT) released insight this year that said there was 

a 3.6% rise in the number of Europeans travelling for work between May 2018 and 

May 2019. Business travel expenditure is also set to increase by 4.3% this year. 

This isn’t a case of people being forced by their companies 

to travel either. Globally, nearly 40% of Millennial and 

Gen Z workers wouldn’t accept a job that doesn’t 

include travel and 30% of workers would even 

accept lower salaries in exchange for more 

business trips. 

As the years go on, no doubt more people will 

find themselves travelling for business. It’s key 

for organisations to identify on the macro scale 

how they can ensure their business travel is 

making a positive impact on local economies 

and is done in as environmentally friendly way as 

possible. Additionally, on a micro scale, business 

travel must be catered to the specific requirements 

of staff so that they can be as productive and happy as 

possible when travelling.

Whereabouts in their countries do 
European business travellers live?

Spain

France

Germany

United Kingdom

https://www.amexglobalbusinesstravel.com/uk/press-room/european-business-travel-spend-predicted-increase-4-3-2019/
https://www.amexglobalbusinesstravel.com/uk/press-room/european-business-travel-spend-predicted-increase-4-3-2019/
https://tripactions.com/blog/2018-state-of-business-travel-report/
https://tripactions.com/blog/2018-state-of-business-travel-report/
https://news.booking.com/30-of-people-would-accept-a-lower-paying-job-if-it-meant-traveling-more-for-work-reveals-bookingcom-for-business/
https://news.booking.com/30-of-people-would-accept-a-lower-paying-job-if-it-meant-traveling-more-for-work-reveals-bookingcom-for-business/
https://news.booking.com/30-of-people-would-accept-a-lower-paying-job-if-it-meant-traveling-more-for-work-reveals-bookingcom-for-business/
https://www.amexglobalbusinesstravel.com/uk/press-room/european-business-travel-spend-predicted-increase-4-3-2019/
https://www.amexglobalbusinesstravel.com/uk/press-room/european-business-travel-spend-predicted-increase-4-3-2019/
https://tripactions.com/blog/2018-state-of-business-travel-report/
https://tripactions.com/blog/2018-state-of-business-travel-report/
https://news.booking.com/30-of-people-would-accept-a-lower-paying-job-if-it-meant-traveling-more-for-work-reveals-bookingcom-for-business/
https://news.booking.com/30-of-people-would-accept-a-lower-paying-job-if-it-meant-traveling-more-for-work-reveals-bookingcom-for-business/
https://news.booking.com/30-of-people-would-accept-a-lower-paying-job-if-it-meant-traveling-more-for-work-reveals-bookingcom-for-business/
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The stereotype of “the business trip” likely brings up images of stuffy hotel rooms, 

corporate lunches and lots of alcohol and unhealthy food. However, as consumer 

travel is moving away from the package vacation towards more “living like a local” 

type experiences, this is being reflected in business travel.  

This is known as the ‘bleisure’ travel phenomenon, where people extend their 

business trips to have more time to experience the local culture in the countries 

they visit. It’s safe to say that business trips where visitors are stuck in a 

conference hall or hotel meeting room without time to explore the country they 

have travelled to are no longer accepted by business travellers.

Section 2:  
The average business trip is 
changing

So, how long are people travelling for - and how often do they travel?

Brits are much more likely than other countries 

to travel for 30+ days twice a year
4

How many times a year do European 
business travellers stay abroad for  
30+ days?

Most European business travellers have stayed 

a maximum of 2 - 6 days abroad for business
1

Generally, men are more likely to travel long-

term, for 1 month to 6+ months, but women are 

more likely to work abroad for 2-3 months 

specifically

Travellers from the UK are most likely to have 

stayed abroad for over 6 months
3

Spaniards are most likely to go for over 5 

business trips a year that last 30+ days

Business travellers aged 18-30 are travelling 

for 30+ days more than all other age groups
2

6

5

19% 
once a year

19% 
twice a year

6% 
four times a year

7% 
over five times a year
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Despite rising concerns about the environmental effects of air travel, its 

convenience and speed means it is still by far the most popular way to travel 

for business. However, some other interesting trends we identified are that: 

• Spaniards are the biggest plane travellers, with 76.4% saying they use a 

plane for business travel 

• Brits prefer to mix it up and are the Europeans most likely to travel by car 

(32.6%) or train (21.2%) suggesting they travel more domestically or take 

more trips via the channel tunnel  

• Germans clearly love the AutoBahn as nearly a third (30.42%) prefer to travel 

for business by car  

• Younger people (aged 18 to 30) are more likely to favour travelling via train 

or driving over plane travel compared to older people, especially those 

approaching their fifties

How do they get there? 62%

14%

22%

1%



 	12  

We asked business travellers what kind of accommodation they’d prefer if 

staying away for business for over a month and we found that the preference 

for staying in a furnished apartment over a hotel continues to grow.  

The novelty of hotel stays are wearing thin as the luxury they used to be 

associated with is being replaced with a sentiment seeing them as expensive, 

cramped and uninspiring.  

The desire for more of a ‘home away from home’ when travelling both short 

and long term as well as a need for a better cost and an easier booking 

processes is seeing the furnished apartment continue to rise towards the top 

spot. 

In terms of what business travellers want from their accommodation, 

research we conducted earlier in the year identified that young people in 

particular expect “home away from home” features when travelling for 

business. This includes being close to green spaces (29%), having their 

partner and family live with them (23%) and having their pets live with them 

(21%).  

The top features that all business travellers wanted from their 

accommodation were: 

1. Central City Location 

2. Quality of Property (that it is well kept, modern and has high quality 
furnishings) 

3. Cost

Where do they stay? If you were to stay in another country for 
business for a month or longer, which 

type of accommodation  
would you prefer?

Click to tweet

36% Over a third (35.5%) of European business travellers 
would rather stay in a furnished apartment

6% 6.2% of European business travellers have no preference 
for where they stay when travelling

Click to tweet

41% Almost half (41.2%) of Spaniards would rather stay in a 
furnished apartment when travelling

70% Germans are the biggest hotel lovers, with 70.2% 
preferring a hotel over a serviced apartment

18-30
However, young Germans (aged 18 to 30) have more of a 
preference for staying in a furnished apartment compared 
to their elders

58% 58.4% of European business travellers would rather stay 
in a hotel

IiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiii
iiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiii
iiIiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiii
iiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiIiii

IiiiiiiiiiiiiiiIiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiI
iiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiii
iiiiiIiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiii
iiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiiiIiiiiiiiiiiiiI

http://bit.ly/2lYUm5M
http://bit.ly/2lYUm5M
http://bit.ly/2lYUm5M
http://bit.ly/2lYUm5M
http://bit.ly/2lYUbaC
http://bit.ly/2lYUbaC
http://bit.ly/2lYUbaC
http://bit.ly/2lYUbaC
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One of the most interesting findings of our research is that the majority of 

European business travellers would now rather stay in one location longer term 

(for over a week at a time) rather than frequently have to travel for short trips.

Section 3:  
Why are people choosing to 
stay long-term?

When staying for business, would you rather stay in a location longer term (a 
week plus) or travel back-and-forth frequently (short term travel)?

0% 25% 50% 75% 100%

13%38%49%

Stay in one location longer term (a week plus)
Travel back-and-forth frequently (short term travel)
No preference

On a more granular level, we found that: 

• Brits and Spainiards are more likely to prefer long-term travel 

• The French have the biggest preference for short term travel, but the majority 
still prefer to travel long-term 

• French men are the outlier here, with more French men preferring short-term 
travel over long-term travel 

• Young people in Germany and France stand out from their elders with the 
vast majority preferring long-term to short-term travel 

• 72.73% of German 18 to 30 year olds prefer long-term travel, as do 65% of 
French people the same age 

So, why do some people prefer long-term travel and others prefer short-term 
travel? Our research identified that there are a number of factors at play.
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Why would you prefer to stay in one location longer term 
(a week plus) when travelling for business?

Why would you prefer to travel back-and-forth frequently 
(short term travel) when travelling for business?

Better for the environment

I feel I’m more able to contribute to local economies

I like to experience other countries by making them ‘a home’ for a longer period of time

I find it less stressful to stay longer term over jetting around more frequently

I like being able to tell people that I work away with business frequently

I like being able to get more work done with less travel time

No reason in particular / I don’t know

Other 0.46%
4.92%

22.73%
7.92%

25.81%
19.88%

8.42%
13.2%

I don’t like being away from my friends and family for too long

I don’t like staying in accommodation that isn’t my home

I miss the amenities that are available for me at home

I don’t like to stay somewhere long-term where I don’t understand the language

I don’t like to stay somewhere long-term that has a different culture to my home country

No reason in particular

Other 2.82%

9.05%

8.96%
9.2%

23.99%

15.83%

32.39%

“Planes make me anxious so the less trips I need to make the better”

“I prefer long-term as it means less jet lag and hassle of travel”

“I like being away from the office!”

“It allows me to really get to know the local culture”

“I was in Hong Kong for business - it is so much 
better to stay there long term than travel frequently”

“I don’t like to leave my children for long periods of time”

“I don’t like being away from my local branch and responsibilities for too long”

“I love flying and seeing new places and different people”

“I prefer being at home”

“I like collecting lots of air miles”
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• Brits are the most likely to prefer long-term travel because they see it as 

better for the environment - but they are also most likely to prefer it because 

they like boasting about how much business travel they do in their role! 

• Germans love staying long-term in another country to immerse themselves 

in a new culture and create a “home away from home” 

• The Spanish and French are more likely to prefer short term travel because 

they miss their family and friends 

• Brits and Germans are most likely to prefer short-term travel because they 

prefer their culture back home and don’t like speaking another language 

• Men are more likely to prefer short term travel because they miss their 

family and friends - women miss local amenities and their house 

• Women are more likely to prefer long-term travel because they don’t like the 

stress that frequent travel causes 

• The main reason that younger travellers (aged 18 to 30) prefer long-term 

travel is because they like making different countries “a home” for a longer 

period of time 

Some more interesting insights…
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A key takeaway of this report so far is that - whether they travel short term or long 

term - business travellers love experiencing local cultures when travelling for 

business. For many, this means creating a “home away from home” in the country 

they are visiting. This doesn’t just include staying in homely accommodation, but 

also frequenting local amenities like restaurants, bakeries and other stores - 

contributing billions to local economies. 

We asked business travellers how much they spent per week in the local area 

where they stay when travelling for domestic and foreign business… 

NB: The Pound Sterling to Euro exchange rate on the date of analysis (3rd 

September, 2019) is £1 = €1.10

Section 4:  
Do business travellers 
contribute to local economies?

France

SpainGermany

United Kingdom

£355.95 
(€392.01)

€628.26

€439.76 €538.91

Amount spent per week on average

Digging a little deeper…

This means the average weekly spend for 

Europeans travelling for business is €499.74

Europe’s biggest spenders are French people 

aged 55+ who spend an average of €809.12 per 

week when travelling for business

Europe’s lowest spenders are people aged 46 

to 50 from the UK who spend an average of 

£310.92 (€341.67) per week when travelling 

for business

1 32
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This means all up Europeans (from the UK, France, 
Germany and Spain) contribute €102.4billion to local 
economies per year when travelling for business.

Business travellers from Spain contribute around 
€2.13billion to local economies per year.4

Business travellers from the UK contribute around 
£2.42billion (€2.67billion) to local economies per year.3

French business travellers contribute around 
€15.4billion to local economies per year.2

German business travellers contribute around 
€82.45billion to local economies per year.1

What does this mean for local 
economies around the world?

Where are they spending their 
money?

We asked respondents which local services they use the most when travelling for 

business and, unsurprisingly, restaurants came out top. Local food and 

atmosphere is clearly one of the highlights of business travellers’ stays in other 

cities, as the second most popular amenity is the humble cafe.

N/A - I don’t use any local services
1%

Independent homeware stores
3%

Chain homeware stores
3%

Independent fashion stores
3%

Chain fashion stores
6%

Independent Food Stores (e.g. grocery, bakeries, etc.)
4%

Supermarket
14%

The Gym
8%

Cafes
17%

Bars
13%

Restaurants
29%

1. According to the German Business Travel Association, Germans travel 187.5million times for business per year - as per 
our findings in the first section of this report, if we assume that all of these trips lasted a week we can argue that Germans 
are spending an average of €439.76, 187.5million times a year.   

2. According to Statista, French residents travel 24.6million times for business per year - as per our findings in the first 
section of this report, if we assume that all of these trips lasted a week we can argue that French people are spending an 
average of €628.26, 24.6million times a year. 

3. According to the UK Office of National Statistics, UK residents travel 6.8million times for business per year - as per our 
findings in the first section of this report, if we assume that all of these trips lasted a week we can argue that Brits are 
spending an average of £355.95, 6.8 million times a year. 

 According to the Spanish Instituto Nacional de Estadistica, Spanish residents travel 3.96million times for business per year 
- as per our findings in the first section of this report, if we assume that all of these trips lasted a week we can argue that 
Spanish people are spending an average of €538.91, 3.96million times a year.

https://www.vdr-service.de/fileadmin/services-leistungen/fachmedien/geschaeftsreiseanalyse/VDR-Business-Travel-Report-2018.pdf
https://www.statista.com/statistics/463023/leisure-and-business-trips-by-french-tourists/
https://www.ons.gov.uk/peoplepopulationandcommunity/leisureandtourism/articles/traveltrends/2017
http://www.ine.es/daco/daco42/etr/etr0119.pdf
https://www.vdr-service.de/fileadmin/services-leistungen/fachmedien/geschaeftsreiseanalyse/VDR-Business-Travel-Report-2018.pdf
https://www.statista.com/statistics/463023/leisure-and-business-trips-by-french-tourists/
https://www.ons.gov.uk/peoplepopulationandcommunity/leisureandtourism/articles/traveltrends/2017
http://www.ine.es/daco/daco42/etr/etr0119.pdf
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• Germans are the biggest users of chain fashion stores - they also are the 

travellers who use supermarkets the most 

• Brits are the biggest gym bunnies but are also the most likely to not use any 

local services at all 

• In contrast to people from the UK, the French are least likely to use a gym, 

but they are most likely to be shopping at chain and independent homeware 

stores 

• Spanish people are the European business travellers with the biggest love of 

the cafe 

• French and English men love to visit local bars while all European women 

enjoy spending their money in cafes 

• English and Spanish young people (aged 18 to 30) like visiting bars and 

cafes but French and German business travellers of the same ages prefer 

spending money in supermarkets, cafes and independent food shops 

Some more interesting insights…
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The UK’s impending departure from the EU has been dominating headlines for 

years, but as it approaches it is starting to visibly shake all of Europe in different 

ways. A no deal Brexit in particular is predicted to be damaging for Europe, with the 

UK government saying that Britain could lose 9.3% of its GDP and Germany, the 

Netherlands, Brussels, the Czech Republic, France and Northern Spain will be 

heavily impacted economically. We took a look into how it is affecting European 

business travel right now, a few months before the UK is set to leave the EU. 

Europeans generally believe that Brexit is impacting their business travel in more 

of a negative than a positive way, but the overwhelming result is that people either 

don’t know how Brexit is impacting their business or don’t believe it is impacting it. 

This is likely due to the uncertainty around when Brexit will happen - and what will 

happen when the UK leaves the EU.

Section 5:  
How is Brexit impacting 
European business travel?

United Kingdom

N/A - Brexit isn’t impacting 

our business travel / 


don’t know
47%

Negative
20%

Positive
32%

France

N/A - Brexit isn’t impacting

our business travel / 


don’t know
54%

Negative
25%

Positive
21%

Germany

N/A - Brexit isn’t impacting 

our business travel /


don’t know
59%

Negative
25%Positive

16%

Spain

N/A - Brexit isn’t impacting

our business travel /


don’t know
60%

Negative
30%

Positive
10%

Is Brexit impacting your 
company’s business travel in a 
positive or negative way?

Europe

N/A - Brexit isn’t impacting our 

business travel / don’t know

55%

Negative
25%Positive

20%

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/760484/28_November_EU_Exit_-_Long-term_economic_analysis__1_.pdf
https://www.birmingham.ac.uk/schools/business/research/research-projects/city-redi/economic-impacts-of-brexit-on-the-uk.aspx
https://www.birmingham.ac.uk/schools/business/research/research-projects/city-redi/economic-impacts-of-brexit-on-the-uk.aspx
https://www.birmingham.ac.uk/schools/business/research/research-projects/city-redi/economic-impacts-of-brexit-on-the-uk.aspx
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/760484/28_November_EU_Exit_-_Long-term_economic_analysis__1_.pdf
https://www.birmingham.ac.uk/schools/business/research/research-projects/city-redi/economic-impacts-of-brexit-on-the-uk.aspx
https://www.birmingham.ac.uk/schools/business/research/research-projects/city-redi/economic-impacts-of-brexit-on-the-uk.aspx
https://www.birmingham.ac.uk/schools/business/research/research-projects/city-redi/economic-impacts-of-brexit-on-the-uk.aspx
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To understand the physical effects that Brexit is having on European businesses, 

we asked our respondents about both the positive and negative effects that it is 

having on their business travel. Results varied hugely per country which links to 

the finding that there is a lot of uncertainty surrounding how Brexit will affect 

business travel, but it also showcases the unique impact that the UK being in (and 

out) of the EU has on every individual nation state.

What effect is Brexit having on 
European business travel ahead of the 
UK leaving the EU?

Better for the environment

I feel I’m more able to contribute to local economies

I like to experience other countries by making them ‘a home’ for a longer period of time

I find it less stressful to stay longer term over jetting around more frequently 38
66

103
103

Better for the environment

I feel I’m more able to contribute to local economies

I like to experience other countries by making them ‘a home’ for a longer period of time

I find it less stressful to stay longer term over jetting around more frequently 11
30

54
75

Better for the environment

I feel I’m more able to contribute to local economies

I like to experience other countries by making them ‘a home’ for a longer period of time

I find it less stressful to stay longer term over jetting around more frequently 16
28

38
43

Better for the environment

I feel I’m more able to contribute to local economies

I like to experience other countries by making them ‘a home’ for a longer period of time

I find it less stressful to stay longer term over jetting around more frequently 12
18

22
29

“Brexit is impacting my company’s 
business travel in a positive way”

• Interestingly, Brits believe they are actually travelling more within and out 

of Europe than before Brexit - local travel also appears to be on the up for 

some businesses 

• The French are largely travelling more out of Europe signifying that they 

may be seeing EU business as slightly unpredictable and are looking 

elsewhere for relationships - this is echoed by Germans and the Spanish, 

but more are seeing negative impacts which we explore below

Key Takeaways
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The long and short of it is that most organisations aren’t sure how Brexit will 

affect their business travel or aren’t feeling the impact yet - this will likely change 

once the UK has left the EU at the end of October. However, those that are 

affected are predominantly experiencing negative effects with Brits travelling less 

to Europe, French and Spanish lessening travel altogether and Germans avoiding 

the UK. A very interesting result is that the UK appears to be feeling most positive 

about Brexit’s impact on their business travel, with many reporting that they are 

travelling more to the continent and beyond than they were before the referendum 

in 2016.

So, how is Brexit impacting business 
travel?

We are travelling to less destinations outside of Europe than we were 

before Brexit was announced

We are travelling to less destinations inside of Europe than we were 

before Brexit was announced

We are travelling less generally than we were before Brexit was announced

We have stopped travelling for business altogether 7
56

50
33

We are travelling to less destinations outside of Europe than we were 

before Brexit was announced

We are travelling to less destinations inside of Europe than we were 

before Brexit was announced

We are travelling less generally than we were before Brexit was announced

We have stopped travelling for business altogether

We have stopped travelling to the UK 18
75

22
21

19

We are travelling to less destinations outside of Europe than we were 

before Brexit was announced

We are travelling to less destinations inside of Europe than we were 

before Brexit was announced

We are travelling less generally than we were before Brexit was announced

We have stopped travelling for business altogether

We have stopped travelling to the UK 65
20

15
14
14

We are travelling to less destinations outside of Europe than we were 

before Brexit was announced

We are travelling to less destinations inside of Europe than we were 

before Brexit was announced

We are travelling less generally than we were before Brexit was announced

We have stopped travelling for business altogether

We have stopped travelling to the UK 21
105

27
22

14

“Brexit is impacting my company’s 
business travel in a negative way”

• It appears that British businesses are preparing for a slowdown in 

European relationships once Brexit has come into play as they are 

travelling less within the continent than before - an equal amount also 

say that their firms have stopped travelling for business altogether 

• The French and Spanish are feeling the negative effect of Brexit and most 

have stopped travelling all together 

• German businesses appear to still be travelling frequently for business, 

but many have stopped coming to the UK

Key Takeaways
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The next few pages of this report will delve into pertinent local issues that are 

affecting business travel in each of the countries that we surveyed.  

• In the UK we asked if the weakened pound is affecting business travel 

expenditure 

• In France we asked if short-term letting to tourists is affecting the local 

community in business travellers’ local areas 

• In Germany we asked what needs to be done to enable business travel to 

help boost Germany’s economy 

• In Spain, we asked if business travellers thought that dropping the tourist 

tax would increase business travel and foreign investment in the country 

Local Issues
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In 2019, the British pound has seen extraordinary volatility. Audrey Childe-Freeman 

at Bloomberg Intelligence has summarised that, “... the pound remains highly 

Brexit-headline-driven and binary...” and the country has seen highs and lows 

along with previous Prime Minister Theresa May stepping down from the 

leadership position, Boris Johnson being elected in by the ruling Conservative 

Party and the country seemingly committing to a hard Brexit. The situation 

changes on a daily basis however so the country could have taken a completely 

different turn by the time you’re reading this report. In summary, the UK is currently 

characterised by uncertainty. 

Business confidence has been damaged by the volatile economy, with - for 

example - trading reports from leading firms Micro Focus and Hays at the end of 

August 2019 admitting that customers are putting off spending until after Brexit. 

Significant also is that for much of the year the UK experienced a trade deficit as 

companies rushed to stockpile goods from abroad. 

So how has this affected business travel expenditure in the country? Our 

respondents were divided, with our survey generating the following results…

Section 6:  
UK Local Issue: Has the 
weakened pound affected 
business travel expenditure?

While it is reassuring that the majority are unaffected by the volatile pound, 

we still need to take into consideration that over a third are travelling less 

frequently than before because of this. What is for certain is that British 

business is currently in an uncertain period. If we ask the same same 

respondents the same question in September 2020 - or even at the end of 

2019 - we may generate completely different results.

37.4% said they are travelling less frequently than before

14.6% said they are travelling more than before

48% said they are travelling as frequently as before

https://www.bloomberg.com/news/articles/2019-08-29/pound-traders-brace-for-drama-as-volatility-climbs-into-brexit
https://www.bloomberg.com/news/articles/2019-08-29/pound-traders-brace-for-drama-as-volatility-climbs-into-brexit
https://www.theguardian.com/business/2019/aug/28/how-has-brexit-vote-affected-the-uk-economy-august-verdict
https://www.bloomberg.com/news/articles/2019-08-29/pound-traders-brace-for-drama-as-volatility-climbs-into-brexit
https://www.bloomberg.com/news/articles/2019-08-29/pound-traders-brace-for-drama-as-volatility-climbs-into-brexit
https://www.theguardian.com/business/2019/aug/28/how-has-brexit-vote-affected-the-uk-economy-august-verdict
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Paris has recently seen over 26,000 permanent homes switch into short-lets for 

travellers looking to stay in the city for a couple of days, some of the population 

isn’t happy about this change. The city has reflected this by tightening regulations 

around short-term rentals - especially those promoted by a popular holiday rental 

app - so as to encourage more longer-term renting in the city. Many landlords are 

flouting these rules and operating underground however and this year Paris has 

threatened to sue the rental app €12.5m over 1,000 rentals which they claim are 

listed illegally. 

The main reason behind these attitudes in the city is that cheap, short-term rentals 

are seen as encouraging too much tourism (with many citing Venice in Italy as an 

example of how tourism can change a city for the worse). Some city council 

members want to take this one step further and ban short-term holiday lettings 

altogether in the 1st, 2nd, 3rd and 4th arrondissements of Paris (which houses 

many of the capital’s most popular tourist sites) to avoid the city becoming “...an 

open-air museum.” The city is still welcoming to those who abide by the rules and 

those who want to stay longer, contributing to the local economy and making a 

‘home away from home’ for themselves in Paris. 

Section 7:  
French Local Issue: How does 
short-term letting to tourists 
affect the local communities in 
France?

An interesting point is that most of the people speaking out about this issue are 

politicians, so we wanted to ask locals - namely local business travellers in France 

(predominantly based in Paris) - about their views on the issue. Their view is also 

interesting because, as business travellers, they are likely to sometimes use short-

term lets in other cities around the world. 

So, how does short-term letting to tourists affect the local communities in the 

areas where our business travellers are based? We asked travellers to select all 

options that they believed are true.

36.4% said that it has upped rent in the area making it difficult 
for locals to continue to live there

34.3% said that it injects money into the local economy

25.6% said that it brings different cultures into the local area 
which makes it more diverse and interesting

23.8% said that it has upped costs in restaurants and shops 
making it challenging for locals to continue to live there

17.2% said that it is bad for the environment

15.8% said that it doesn’t bring any value to the local economy

12.8% said that it ruins the local culture

https://www.connexionfrance.com/French-news/Property/French-capital-Paris-loses-new-Airbnb-battle
https://www.bbc.co.uk/news/technology-47198746
https://www.bbc.co.uk/news/technology-47198746
https://www.thelocal.fr/20180906/could-airbnb-rentals-soon-be-banned-in-central-paris
https://www.thelocal.fr/20180906/could-airbnb-rentals-soon-be-banned-in-central-paris
https://www.connexionfrance.com/French-news/Property/French-capital-Paris-loses-new-Airbnb-battle
https://www.bbc.co.uk/news/technology-47198746
https://www.bbc.co.uk/news/technology-47198746
https://www.thelocal.fr/20180906/could-airbnb-rentals-soon-be-banned-in-central-paris
https://www.thelocal.fr/20180906/could-airbnb-rentals-soon-be-banned-in-central-paris
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French Local Issue continued…

It appears this is a very divisive issue. 36.4% responded negatively, 

saying that it has upped rent making it difficult for locals to live there 

but only a few percent less believe that it injects money into the local 

economy. This shows that short-term tourist letting may have both 

negative and positive effects on French communities.  

What isn’t disputed is the fact that while Paris may be growing 

sensitive to very short stays in the city, it is still welcoming to those 

staying longer - for business or otherwise - who make themselves at 

home in the city, contribute to the local economy and bring diversity 

to a place proud of its varied, exciting culture.
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Like the UK, Germany has in recent decades been seen as one of the strongest, 

most stable economies in the world. The German economy looks to be speeding 

towards recession, contracting by 0.1% in Q2 and looking to do similar in Q3 of 

2019. Researchers have suggested that this is because consumer spending is 

faltering and Germany has been hit especially hard by the manufacturing 

downturn caused by the US-China trade wars. Brexit has also impacted the 

country as the UK stockpiled German goods at the start of the year and then 

suddenly stopped doing so after the Brexit deadline passed in March. 

As we discussed earlier in this report, Germans are one of the biggest business 

traveller populations in Europe and are spending a vast sum of money when 

travelling - but how is business travel into the country impacting its economy?  

37 million tourists from all around the world come to Germany every year because 

of the many trade fairs it hosts as well as having numerous business hub cities 

while many European countries just have one. The travel industry as a whole is 

said to contribute towards 3.9% of Germany’s gross value added - this is more 

than the entire country’s retail trade which contributes 3.3%. 

Section 8:  
German Local Issue: What do 
you think needs to be done to 
enable business travel to help 
boost Germany’s economy?

The close business relationship between the UK and Germany is at risk for many 

reasons due to the implications of Brexit, including in regards to business travel. 

Europe-wide, the European Commission has proposed visa-free travel for stays up 

to 90 days in any 180-day period following Brexit. Germany has already prepared 

waivers for UK workers on stays of up to 3 months, but this all may change if the 

UK doesn’t reciprocate.  

So, when we asked German business travellers what they think needs to be done 

to enable business travel to help boost Germany’s economy, we discovered the 

following. We asked respondents to select all options that they believed were true.

39.8% said that it must strengthen trade relationships with new 
countries to stimulate more business travel to the country

29.4% said that it must strengthen trade relationships with 
China to stimulate more business travel to Germany

28% said that there must be more investment in airports and 
roads

24.8% said that UK business traveller waivers must be extended 
beyond the current offer of three months in the case of a no 
deal Brexit

24.6% said that it must strengthen trade relationships with the 
US to stimulate more business travel to Germany

17.4% said that they didn’t think that business travel could 
help to revive Germany’s economy

https://www.forbes.com/sites/simonconstable/2019/08/30/more-bad-news-for-germanys-economy/#621f5ea23541
https://www.forbes.com/sites/simonconstable/2019/08/30/more-bad-news-for-germanys-economy/#621f5ea23541
https://www.deutschland.de/en/topic/business/tourismus-als-wirtschaftsfaktor-in-deutschland-zahlen-und-fakten
https://www.forbes.com/sites/simonconstable/2019/08/30/more-bad-news-for-germanys-economy/#621f5ea23541
https://www.forbes.com/sites/simonconstable/2019/08/30/more-bad-news-for-germanys-economy/#621f5ea23541
https://www.deutschland.de/en/topic/business/tourismus-als-wirtschaftsfaktor-in-deutschland-zahlen-und-fakten
https://buyingbusinesstravel.com/news/business-travellers-warned-of-no-deal-brexit-changes/
https://buyingbusinesstravel.com/news/business-travellers-warned-of-no-deal-brexit-changes/
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German Local Issue continued…

These results show that the vast majority of respondents see the value 

of business travel in contributing to Germany's economy.  

Germans believe that the country must broaden its trading horizons, 

looking further than its existing close relationships by working with new 

countries, particularly China, to stimulate more business travel to the 

country.  

Interestingly, despite Germany’s airports and roads being seen as some 

of the best in the world, respondents also believe that better 

infrastructure will help to improve the economy.  

Finally, a quarter each see value in increasing trade relationships with 

the US and extending the UK business travel waiver to over three 

months to continue the country’s flow of business.
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Spain is one of the most popular tourist destinations in the world and recently 

topped the World Economic Forum’s list of countries best equipped to welcome 

tourists in 2019. Tourism is a critical part of the country’s economy, with more 

than 75 million visitors coming to Spain annually. This provides jobs to 13% of the 

country’s workforce and contributes 11% of the country’s GDP. 

However, it’s not all positive. Mass tourism at some locations at certain times of 

the year have had a troubling effect on cities and natural areas - spaces that 

previously catered to locals are now full of tourist stores, prices have hiked up and 

there has been some ecological damage, especially on the coast. Illegal short-

term renting (short-term is defined as less than 31 days) has also caused an issue 

recently, particularly in Barcelona where a few years ago it was reported that 40% 

of Barcelona’s holiday apartments were being rented out illegally without proper 

licensing.  

This affects short-term business travellers in certain parts of the country, but all 

business travellers staying in major cities or more touristy areas (i.e. Ibiza or 

Majorca) will be hit if staying in hotels or apartments for less than a month. 

Section 9:  
Spanish Local Issues: Will 
dropping the tourist tax 
increase business travel and 
foreign investment into Spain? 

Aside from stringent licensing rules, Ibiza, Majorca and Catalonia (the region that 

houses Barcelona) also charge visitors a tourist tax, reducing or stopping the tax if 

the visitor stays in a hotel or rental for over seven days. If they move to another 

property, the tax restarts. There is an impact on business travellers regardless of 

how long they stay but both the licensing and tourist tax appear to encourage 

people to stay for longer and “become locals” in the areas where they are enforced. 

The tourist tax in particular is constantly debated, so we turned to our Spanish 

business traveller respondents to ask if they thought that it was negatively 

affecting business travel and foreign investment into Spain. 

56% of Spanish business travellers believe that dropping the 
tourist tax won’t increase business travel or investment into 
Spain

21% of Spanish business travellers believe that the Spanish 
tourist tax stops businesses from visiting Spain

19.6% of Spanish business travellers believe that the Spanish 
tourist tax stops tourists from visiting Spain

So, while 2 in 10 Spanish business travellers believe that the tourist tax 

stops the flow of business travellers into Spain, over half don’t think that it 

will increase business travel or investment into Spain. The negative impact 

of mass tourism is large enough for the majority to see these laws as a 

good thing and the rules are formatted in a way that longer term business 

travel - where people stay for over a month and create a “home away from 

home” - is in a way encouraged.
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And there you have it! We’ve taken you on quite the journey throughout this 

report...  

We took a microscope to the average European business traveller, how often and 

how long they travel versus how often they want to travel, how they travel and 

where they stay. We then looked at the impact that business travellers have on the 

local economies that they visit, how much money they spend and where they 

spend it. After that we looked into whether Brexit was having a positive or negative 

impact on European business travel and looked at the specific effects it was 

having. Finally, we delved into how business travellers thought that local issues 

were affecting their home countries, looking into the volatile pound in the UK; 

short-term tourist letting in France; economic recession in Germany; and the 

tourist tax in Spain. 

So, if you read this report and only 
take one thing away... 
If you’re a business traveller or are just interested in this space: “If you travel 

frequently for business consider asking your firm if you can rather stay in a 

location long-term, this will be better for your mental health, is less damaging to 

the environment and enables you to make a significant contribution to the local 

communities you visit.” 

Book a furnished apartment perfectly suited to your needs with Homelike here: 

www.thehomelike.com 

Conclusion

If you have any questions or thoughts about 
the content of this report, or would like to find 
out more about Homelike, contact a member of 
the team on +49 221 988 611 88 or visit 
thehomelike.com

If you’re a travel manager, HR manager, recruiter or business owner: “Consider 

allowing more staff to stay in other locations long-term, it will mean they are less 

stressed out, more productive and could even encourage more top talent to apply 

to work for your organisation.”  

Find out more about Homelike’s booking platform for businesses here: 

www.thehomelike.com/en/business 

If you’re a landlord or real-estate professional: “If you rent your properties out 

short-term, consider shifting to mid-term lets. This will mean less vacancies and a 

more steady stream of income for you - and it is more beneficial to the local areas 

you’re renting in. Also, consider what this audience wants before renting your 

property - they’ll want a clean, modern space with room to both work and host 

guests.” 

Find out how to list your properties on Homelike here: 	 	

www.thehomelike.com/en/landlord

http://bit.ly/2kOoXmx
http://bit.ly/2kOoXmx
http://bit.ly/2kOoXmx
http://bit.ly/2lV5QY6
http://bit.ly/2kRs8dd
http://bit.ly/2lV5QY6
http://bit.ly/2kRs8dd
http://bit.ly/2kOoXmx
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Homelike is the first organisation to make booking long-term furnished 

apartments for business travellers as simple as booking a hotel.  

We have the biggest portfolio of furnished apartments in Europe (50,000 

apartments in 7 countries) and travellers, HR and Travel Managers can choose 

apartments that suit the tenant individually.  

Our solution is cheaper than booking a hotel because of our close partnerships 

with the professional landlords we work with.  

We have even created a booking platform that you can incorporate into your 

existing systems with all of your company branding - you can use the platform 

to manage invoicing (from several billing addresses if need be) and keep an eye 

on employees, travel policies and expenses.  

Everything is online as well, meaning your staff can sign contracts and view 

apartments from their home countries before they move over to join their new 

team.  

Ask any expat or business traveller - knowing you have a nice apartment waiting 

for you takes away a lot of the stress associated with moving country or 

relocating temporarily!

How can Homelike help?

50,000+ apartments
7 countries

450+ cities
www.thehomelike.com

https://www.thehomelike.com/en/?om_src=content&om_cmpgn=expat-guidebook&utm_cmpgn=expat-guidebook&om_medium=content&utm_term=cta_homelike_link
https://www.thehomelike.com/en/?om_src=content&om_cmpgn=expat-guidebook&utm_cmpgn=expat-guidebook&om_medium=content&utm_term=cta_homelike_link
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Homelike currently offers a portfolio of 50,000 furnished business 

apartments in seven countries and more than 450 cities. The end-to-end 

booking process makes renting furnished housing for 30 days+ as easy as 

booking a hotel room. This allows executives to give their employees the 

comfort and privacy of living in their own apartment on long-term 

business trips. At the same time, companies save an average of 40% 

compared to hotel rates. 

About Homelike

thehomelike.com

This report is based on data gathered via an online and mobile survey of 

2,000 employed, European adults - 500 each from the UK, Spain, 

Germany and France - who have travelled for business once or more in 

the last 12 months. The data was gathered via OnePoll, a research 

agency who are members of ESOMAR (a membership organisation 

representing the interests of the data, research and insights profession 

at an international level) and employ members of the MRS (Market 

Research Society).

Methodology

http://bit.ly/2kOoXmx
http://bit.ly/2kOoXmx
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