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CONCLUSION

No matter the industry or organization size, business travel has never been a more valuable, or important, 

function to ensure company success. And while much of the perceived value of business travel has 

traditionally been derived from the function’s monetary rewards (signing deals, winning new contracts), 

today there is growing recognition that the decisions made about business travel extend well beyond  

the bottom line.

In fact, organizations of all shapes and sizes are coming to an important realization. The decisions they make 

about corporate travel have significant impact on an organization’s overall success and growth, influencing 

employee recruitment and retention efforts, worker productivity and morale, and overall efforts to control 

company costs. In this light, designing the right business travel program has an outsize impact, easily 

helping to make or break a company’s success just as much as any business deal.

It was with these high stakes in mind that Skift and TripActions created “10 Business Travel Trends for 2019,” 

providing a roadmap to the most important topics, companies, tools, and strategies that will shape business 

travel in the year to come. 

This year’s trends cover a wide range of topics, including the sharing economy, the evolution of loyalty 

programs, the merits of balancing between human- and tech-driven travel support, the growing influence of 

small and mid-size businesses on the creation of new business travel tools, and much more. 

But no matter the trend topic, one universal theme comes through loud and clear: it is people, not  

policies, that will drive the future of business travel innovation. By designing smarter travel programs, 

policies, and tools with employee wellbeing, preferences, and convenience at the center, organizations  

can ensure business travel continues to serve as a key driver of company success, both in 2019 and for  

the foreseeable future.
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ABOUT TRIPACTIONS

LIKE WHAT YOU SEE? 

TripActions is the corporate travel management 

company shaping the future of business travel. 

Nothing can truly replicate the value of meeting face-

to-face –– which is why we’re on a mission to power the 

in-person connections that move people, ideas and 

businesses forward.

  

Companies deserve a travel solution that takes the 

pain out of work trips so that their travelers can 

focus on being there, not getting there. With a vast selection of inventory, a personalized, intuitive user 

interface, and 24/7 proactive customer support, we make booking travel fast and easy. Companies enjoy 

complete travel program visibility and seamless integrations with their HR and expense systems.

 

To support our customers no matter where they are in the world, we have physical footprints in Palo Alto, 

San Francisco, Dallas, New York City, Sydney, Amsterdam and London.

 

With 34% in savings, companies love us.

With 97% satisfaction, travelers prefer us.

 

Learn more about why innovative companies like Dropbox, Lyft, Sara Lee Frozen Bakery, Robinhood and 

the ACLU trust TripActions for their business travel at www.tripactions.com

Skift is the largest intelligence platform in travel, providing Media, Insights & Marketing to key sectors 

of the industry.

Through daily news, research, podcasts, and Skift Global Forum conferences, Skift deciphers and 

defines the trends that matter to the marketers, strategists, and technologists shaping the industry.

SkiftX is Skift’s in-house content marketing studio, working collaboratively with partners like 

Mastercard, Hyatt, Adobe, Lyft, Airbnb, and many more on custom projects to engage the world’s 

largest audience of travel infuencers and decision makers.

Visit skiftx.com to learn more or email at skiftx@skift.com	
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